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Session T: Introduction to Digital Marketing
» Importance and scope of digital marketing in the modern world.
» Comparing traditional vs. digital marketing.
» Overview of digital marketing channels: SEO, SEM, Social Media,
Email Marketing, and Content Marketing.
Session 2: Understanding Digital Audiences and Platforms
» Identifying target audiences and creating personas.
» Understanding customer journeys and touchpoints.
» Overview of major digital platforms
(Google, Facebook, Instagram, LinkedIn, etc.)
Session 3: Core Digital Marketing Strategies
» SEO: Basics of on-page and off-page SEO.
» SEM: Introduction to Google Ads and PPC campaigns.
» Social Media Marketing: Strategies for Facebook,
Instagram, and TikTok.
» Email Marketing: Crafting effective email campaigns and newsletters.
» Content Marketing: Creating engaging content and blogs.
Session 4: Workshop — Crafting a Digital Marketing Plan
» Group activity: Build a simple digital marketing campaign
for a mock business.
» Identify goals, target audience channels, and key metrics.
Session 5: Analytics and Campaign Optimization
» Importance of data in digital marketing.
» Introduction to tools like Google Analytics
and social media insights.
» Analyzing key performance indicators (KPls) and refining
Session 6: Final Presentation and Q&A
» Group presentations of digital marketing plans.
» Feedback from instructor and peers.
» Open Q&A to address doubts and provide additional tips.
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¢ Class lecture (NMsusseng)

¢ Real-life case studies — banks & large
corporations etc.

¢ nsciAnungoglukoviSuu
Participation, discussion,reflection,
comments and reflection:
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